The student entrepreneurship issues create the focus of academic studies over the world. Entrepreneurship is an important element of national economic growth, and university business students represent an important feeder pool for a nation's supply of entrepreneurs. Entrepreneurial activities have a positive influence on national development and prosperity (Friedman, 2011; Kirzner, 2009; Acs et al, 2008) . As attitudes, beliefs and motives have important implications for career choice and behavior, the motives of entrepreneurs are important yet little empirical research exists that identifies elements that predict the desire to become an entrepreneur. Such research would have vast implications for policy makers that hope to encourage and incentivize entrepreneurship on a national level. The purpose of this study is to identify and contrast predictors of Nigerian students' desire to be entrepreneurs by using Entrepreneurial Motives Questionnaire (Friedman et al, 2012) . Firstly a literature review pertaining to entrepreneur motives, and then hypotheses, results, and study implications were stated by taking gender into consideration.
INTRODUCTION
Entrepreneurship is an important element of national economic growth, and college business students represent an important feeder pool for a nation's supply of entrepreneurs. Entrepreneurial activities have a positive influence on national development and prosperity (Friedman, 2011; Kirzner, 2009; Acs et al, 2008) . As attitudes, beliefs and motives have important implications for career choice and behavior, the motives of entrepreneurs are important yet little empirical research exists that identifies elements that predict the desire to become an entrepreneur. Such research would have vast implications for policy makers that hope to encourage and incentivize entrepreneurship on a national level. The purpose of this study is to identify and contrast predictors of students' desire to be entrepreneurs among Nigerian students with a special focus on gender. We first review literature pertaining to entrepreneur motives, followed by a brief discussion of entrepreneurship in Nigeria. We then state our hypotheses, results, and discuss study implications.
LITERATURE SURVEY
Aziz et al. (2012) , mentioned that there are several definitions of entrepreneurship. Entrepreneurs have been described as innovators (Brouwer, 2002) , and leaders (Baumol, 1968) . Kent (1989) provided a more comprehensive definition that describes entrepreneurial behaviors, including introducing new product/services and technologies that lowers costs and improves efficiency and reorganizing enterprises by innovative management. Here the definition provided by Yalcin and Kapu (2008:186) was used as "a process with different important dimensions, including entrepreneurial motives, problems, and opportunities."
Little empirical research has addressed entrepreneurial motives, but the literature contains motivational typologies. Yalcin and Kapu (2008) conducted an extensive review of conceptual literature that described motives and issues faced by entrepreneurs. Based on their literature review, these authors identified four motives that drive entrepreneurs: financial gain refers to increases in personal wealth, the need for achievement and self-actualization (recognition), independence and flexibility (freedom), and the desire to continue a family business (family tradition). However, no instrument to measure these motives had yet to be developed. Aziz et al.
(2012) developed the Aspiring Entrepreneurial Motive Questionnaire (AEMQ) to measure these motives and compare the motives of aspiring entrepreneurs in Kyrgyzstan, Georgia, and the United States.
The Entrepreneurship in Nigeria
For several decades, the Nigerian economy has been largely dependent on oil and gas sector, accounting for over 90% of the nation's foreign revenue. But the decline in oil revenue in recent years were nearly %60 (Jelilov, 2015:82) . Previously, the cash-flow from the oil and gas sector has made the governments not to pay serious attention to the development of other real sectors that would contribute or support the entrepreneurs in Nigeria. So that the over dependence on oil has discouraged most entrepreneurs from dedicated their time, energy and also investing in other sectors of the economy that would contributed to the diversification of Nigeria's economy. SMEs have played and continue to play significant roles in the growth, development and industrialization of many economies the world over. In the case of Nigeria, SMEs has performed below expectation due to a combination of problems which ranges from an attitude and habits of SMEs themselves through environmental related factors, instability of governments and frequent government policy changes, etc. (Jelilov & Onder, 2016:6) .
In a study among Nigerian entrepreneurs, it was found that males were significantly different from females in their reasons for starting a business; as an example, more female entrepreneurs expected to enjoy their jobs than the male ones. The authors told that results of this research work identified some differences which are peculiar to only Nigerian entrepreneurs; they should not be used to infer equivalent gender differences in other countries except where these studies are replicated (Unruh et al, 2014 ).
There was gender imbalance for a long time in the control of wealth in Nigeria because entrepreneurship used to be male-dominated. Oluwatomipe et al (2015) aimed to examine the core hindrances to female entrepreneurship in Nigeria. According to their study delaying age at marriage and completing at least secondary education by all girls in order to increase women entrepreneurship and reduce poverty among Nigerian women.
Ibrahim & Abdullahi (2014) examined the mind-set (intention and constraints) of Nigerian students towards entrepreneurship in the country. One of the findings of the study shows that the environment in Nigeria is not encouraging students to put into practice their entrepreneurial intention upon graduation.
According to Garba et al (2013) start-up capital and gender were found to be statistically significant in influencing entrepreneurship at individual level.
Jelilov and Onder (2016:12) mentioned lots of problems facing entrepreneurs in Nigeria such as entrepreneurs harassed by government officials who extort money from their businesses, poor infrastructure, difficulty in finance, lack managerial skills, low average labor productivity and unemployment.
In summary, it appears that Nigerian entrepreneurs faced with infrastructure problems and education. But there are some economic and political problems to overcome them.
RESEARCH HYPOTHESES
The research questions addressed in the present study are; which factors anticipating students` decisions to be an entrepreneur differ among Nigerian students and is there any difference based on gender of them? Hypothesis 1: Relative to female students, male students are motivated more by finance. Hypothesis 2: Relative to female students, male students are motivated more by recognition. Hypothesis 3: Relative to female students, male students are motivated more by freedom. Hypothesis 4: Relative to female students, male students are motivated more by family traditions. Hypothesis 5: Relative to female students, male students are motivated more by marketing opportunities. Hypotheses 6: Relative to female students, male students are motivated more by economic conditions.
METHOD Measure
Aziz et al. (2012) developed the Aspiring Entrepreneurial Motive Questionnaire (AEMQ) based on the elements of entrepreneurial motives identified in the literature. As mentioned previously, after an extensive literature review of entrepreneurial motives, Yalcin and Kapu (2008) identified four motives: financial gain, recognition, freedom, family tradition, and two additional factors that influence entrepreneurial motivation: marketing opportunities and economic conditions. Marketing opportunities refer to the opportunity to offer new products/services and to decide which products and services to offer. Economic conditions refer to the perception that taxation, material costs and credit policies facilitate entrepreneurs' efforts. Aziz et al. (2012) reported the psychometric properties (Cronbach's Alpha reliability estimates) of the AEMQ, which may be obtained from the first author. Students responded to the AEMQ item using a five point Likert rating scale, where 1 was "strongly disagree", 2 was "disagree", 3 was "neither agree nor disagree", 4 was "agree", and 5 was "strongly agree".
Sample
We administered the AEMQ to students in Nigeria in order to identify and compare predictors of students` overall decision to be an entrepreneur. We collected the data from Colleges of Business students in four-year undergraduate university located in Federal Capital Territory, Nigeria. In addition, Mueller and Thomas (2001) state that school of business students increase cross-national comparability by effectively controlling for significant variables such as literacy, age, and education.
The response rate was 85%. The sample sizes for male and female students were 57, and 65, respectively. Fifty-two percent (53%) were female, 58% reported that their family ran businesses, and the average age was 19.08 years.
To allow comparisons among students regarding the relative weight of each motive on students' desire to be an entrepreneur, we conducted a separate regression analysis according to their gender.
The survey was distributed physically, with on-site completion and retention in Nigerian Turkish Nile University of Abuja, Nigeria. An evaluation of the survey concluded that the errors had been eliminated and resulted in 122 usable responses. Table 1 contains descriptive statistics for the dependent and independent variables for the Nigerian students. Students' desire to be an entrepreneur was higher among female students than male ones but they have similar scores. In fact, female students' reported no motives, or marketing opportunities and economic conditions higher than the male counterparts. So that all hypothesis were accepted. Table 2 contains the correlations among the variables separately for the male and female students of Nigeria. Several of the independent variables were significantly correlated with the dependent variable in both groups of students. Correlations among the independent variables ranged from .13 to .77. Table 3 contains the results of the regression analyses where students' desire to be an entrepreneur (dependent variable) were regressed on the four motives, marketing opportunities and economic conditions (independent variables). The overall R 2 for each group was significant (p < .001), indicating that the motives were related to the overall desire to be entrepreneurs. The recognition motive was important for all students, both male and female ones. The findings also suggest that perceived marketing opportunities drove over all students in Nigeria but when we have the regression analysis based on gender, it is seen that male students have this perception.
RESULTS

CONCLUSION AND DISCUSSION
The need for one's achievements to be noticed and to self-actualize (recognition motive) was important to students in Nigeria. National initiatives that recognize entrepreneurial accomplishments may therefore encourage more individuals to start and manage businesses.
As the sample consisted of students from only one university, future research must be conducted to determine the degree that the findings generalize to students at other universities, and students in other parts of the country. And of course there was a lack of control for students' sociocultural background. Sociocultural factors such as family wealth might have influenced the results.
The residents of Abuja, Federal Capital Territory has one of the highest average income per capita in the country. So that the marketing opportunities was determined as the most influenced parameter of the survey for students.
A higher percentage of female students reported that their family ran businesses, which may have resulted in higher family incomes. Nonetheless, the need for recognition motivated students in both groups. The results showed that the recognition motive was important for all students, but other predictors of their desire to be entrepreneurs differed among them.
The findings also suggest that perceived marketing opportunities drove students in Nigeria; especially in Abuja, an elite segment exists that demands higher quality products. These wealthy consumers are willing to buy expensive products and services that best fit their social status. For example, boutiques offer high-priced branded clothing, and customer service in such boutiques is higher. Entrepreneurs apply one-to-one marketing strategies to increase their elite customer base, rather than to increase general market share. Beside this, the perceived marketing opportunities may drive students because even though marketing is less developed, there still there are many opportunities for entrepreneurs.
Main problems faced by the entrepreneurs in the country were mentioned as unfavorable tax regulations and business laws, unstable economic conditions, high inflation, red tape and mafia and lack of entrepreneurial culture. It is not easy to overcome these problems in the short term; however, the issue is urgent. Government, educators, and businesspersons should collaborate in order to spread the culture of entrepreneurship. Successful business people can inspire young entrepreneurs to startup businesses and positively affect their attitudes toward entrepreneurship. As recognition is a predictor of young peoples' desire to become entrepreneurs, students should be actively encouraged and recognized for their entrepreneurial behaviors, efforts, and achievements. Programs that encourage entrepreneurship should address specific barriers faced by individuals in different socioeconomic levels.
